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ÒThose who do not commit to understanding the tools 
of digital media will be out - raised, out - maneuvered, 
and out of power.Ó  
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NEW MEDIA MARKETING  
 
How does new media fit into your marketing plan ? 
 
Obj ective:  
• Tell a story 
• Know your audience 
• Have a plan 
• Experiment 

 
 



THE TOOLS OF NEW MEDIA  
NOT JUST BUZZWORDS:  Web 1.0  >  Web 2.0  >  Web 3.0  
 
Social Networks (Facebook, MySpace, Ning) 
Business Networks (LinkedIn, Plaxo) 
Mobile Media (iPhone, Blackberry, smartphones) 
Twitter (#tcot, #statebooks, #teaparty, #fr33) 
Twitter Tools (Tweetdeck, Twitteriffic, Twitster, Twitterberry, Tweefind, TwitPic) 
Text Messaging 
Blogging (Wordpress, Blogger, Movable Type) 
RSS Feeds 
Search Engine Optimization (SEO) 
Wikis (Wikipedia, Ballotpedia) 
Video (YouTube, uStream) 
News Voting (Digg, Reddit, Stumbleupon) 
Emerging (Plurk, Blellow, Pownce, Mogulus, Oovoo) 
Others (Examiner.com, Ask.com, eHow.com)  
 



THE LONG TAIL  
 
DEFINITION: Chris Anderson, Editor-in-Chief of Wired Magazine, coined the phrase Long 
Tail in his article of the same name back in 2004. In 2006, his book on the subject was 
published. The book was widely acclaimed and won business book of the year. 
 
The theory of the Long Tail is that our culture and economy is increasingly shifting away from a 
focus on a relatively small number of "hits" at the head of the demand curve and toward a huge 
number of niches in the tail. 
 
As the costs of content production and distribution fall, especially online, there is now less need 
to lump content (the “product” of organizations like yours) and consumers of that content into 
one-size-fits-all containers. 
 
In an era without the physical constraints and bottlenecks of distribution, narrowly-targeted 
content can be as economically attractive and culturally influential as mainstream content. 
 
 
Original Wired Magazine article:  www.wired.com/wired/archive/12.10/tail.html 
 
Long Tail: Why the Future of Business is Sellin g Less of More  
Available at Amazon.com 



 
 
 

 
 



TRENDS  
 
MOBILE  
• 86% - Mobile phone penetration in U.S. market 
• 60% - Text message 
• 60% - “Carry their phones at all times” 
• 49% - Take video or photo images 
• 13% - Access the internet 
• Half of those 18 to 29 years old report receiving most of their news via their mobile   
 
 
VIDEO  
• Real-Time Documentation 
• Videos edited within minutes 
• Uploaded to various sites 
• User-Generated Political News 
• Supported by Fox News, CNN, MSNBC, etc. 
• Uploaded and edited by anyone  
• Online Marketing 
• Bypass traditional media 
• Less regulations, more explicit 
 
 
FUNDRAISING  
• Lower barriers of entry 
• More personal than direct mail 
• Email generates $15.50 in sales per dollar spent 
• 17% more than direct mail 
• 23 times more money spent on direct mail campaigns 
• Allow everyday people to donate small amounts 
• Clinton raised up to $10 million in one day 
• Obama raised $500 million online 



AC TION ITEMS (Level I)  
 
TODAY  

• Setup a Facebook account 
o Establish at least 300 “friends” 
o Join various political Facebook groups and causes 
o GET INVOLVED 

• Setup a Twitter account 
o Follow at least 1,000 like-minded political activists 
o Use #TCOT (www.topconservativesontwitter.org) 
o Send Tweets and reply to others 

• Learn about YouTube 
 
 
THIS WEEK  

• Identify a tech leader/advisor for your organization 
• Create a checklist of all channels through which your message is delivered 
• Ask your kids about the appeal of text messaging 
• Do a Wikipedia  (www.wikipedia.com) search on the terms found in this presentation. 
• Read Online Politics 101 at www.epolitics.com 

 
 
THIS MONTH  

• Reach out to influential online journalists and bloggers 
• Identify individuals to write fresh, newsworthy content on behalf of your organization 
• Identify a technology advocate within your organization 
• Conduct a tech audit 

o Website (features, functionality, content, and design) 
o E-Mail (size, relevance, and list management software) 
o Survey your audience 

• Get a smartphone (iPhone, Blackberry, etc.) 
 
 
LONG TERM  

• Embrace change (Like politics, technology is highly dynamic) 
• Give tech leader a seat at the table 
• Allocate more funding to technology 
• Commit to continuing education 
• Hire tech-savvy staff 
• Experiment (adopt new technologies) 
• Pay attention to new trends 
• Take action! 

 



ACTION ITEMS ( Level II ) 
 
TODA Y 

• Create a checklist of all channels through which your message is delivered 
• [Nicole: Need a couple of items here] 

 
 
THIS WEEK  

• Identify a technology advocate within your organization 
• Setup, organize, and document new user accounts with the major social media tools 

outlined in this presentation. 
• Create a checklist of all channels through which your message is delivered 
• Assess the visibility of your brand and message on major search engines  

 
 
THIS MONTH  

• Reach out to influential online journalists and bloggers 
• Identify individuals to write fresh, newsworthy content on behalf of your organization 
• Conduct a tech audit 

o Website (features, functionality, content, and design) 
o E-Mail (size, relevance, and list management software) 
o Survey your audience 

• Identify new and existing funding sources to advance your technology initiative 
 
 
LONG TERM  

• Embrace change (Like politics, technology is highly dynamic) 
• Give tech leader a seat at the table 
• Allocate more funding to technology 
• Commit to continuing education 
• Hire tech-savvy staff 
• Experiment (adopt new technologies) 
• Pay attention to new trends 
• Take action! 
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